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rfi PROMOTING YOUR CONTENT ON RFI IN FRENCH OR ENGLISH

SPONSORED CONTENT EDITORIAL BLOCK

Featured on RFI’s
home page within
the SPONSORED
section

Publication in the
sponsored
content section
on RFI's website
and apps

[ |
= Linsécurité alimentaire en Afrique de A
I'Ouest né ite une rég dapté
au climat dans un contexte de crises

https://www.rfi.fr/fr/contenus-sponsoris%C3%A9s/

TAKE-OVER, BANNER, MPU
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campaign with a T .. link to the

link to the o sponsored article
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Relance en Afrique : la coopération japonaise
préte a donner le top départ

nopoe

Sponsored article

v Your article (text + photos) published in the « partner content »
section

v Your article featured in an editorial block on the home page

v Unlimited publication of your article

- BUDGET -
10 000 € net

In-House production of your article

et i v" Text + 3 photos Excluding tax
: In French and Er)ghsh . Ecluding any agency commission
v’ Total transfer of intellectual property rights
Satean 55 T st *excluding any travel costs

Display campaign

H
H

v' Banner, MPU: 750.000 impressions on the site and apps
v Take-over of the home page: 4 days in exclusivity (100%
SOV

lllllll S B Campaign on Facebook

v Promotion of the article through a darkpost on Facebook
(RFI logo with mention of client): 3M impressions

Example: Contact us for a tailored-made offer
JICA : https://www.rfi.fr/fr/contenus-partenaires/20220629-relance-en-afrique-la-coop%C3%A9ration-japonaise-pr%C3%AAte-%C3%A0-donner-le-top-d%C3%A9part
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The editorialteam di not contribute to this article i any way.

Exploring Malaysia’s natural and cultural diversity
nEa

in Malaysia

«tby: The green paths 1 min
The IFTM trade show took place from 20 to 22 September 2022, in Paris, and gathered thousands
of travel professionals from all over the world. In an interview, Libra Hanif, director of Tourism

Malaysia discussed the it f tourism in our f: h

ging world.

Also known as the Land of the Beautiful Islands, Malaysia’s landscape and cultural diversity is almost unmatched
on the planet. Those qualities were all put on display at the Malaysian stand during the IFTM trade show.

Libra Hanif, director of Tourism Malaysia, explained the appeal of the country as well as the importance of
promoting sustainable tourism today: “Sustainable travel is a major trend now, with the changes that are
happening post-covid. People want to get close to nature, to get close to people. So Malaysia being a

and diverse [country] with a lot of natural envi we felt that it's a good thing for us to
promote Malaysia.”

Malaysia has also gained fame in recent years, through its numerous UNESCO World Heritage Sites, which
include Kinabalu Park and the Archaeological Heritage of the Lenggong Valley.

Green mobility has also become an integral part of tourism in Malaysia, with an increasing number of people
using bikes to discover the country: “f you are a little more adventurous, we have the mountain back trails where
you can cut across gazetted trails to see the natural attractions and the wildlife that we have in Malaysia. says
Hanif. “If you are not that adventurous, you'll be looking for relaxing cycling. We also have countryside spots,
where you can see all the scenery in a relaxing session.”

With more than 25,000 visitors at this IFTM trade show this year, Malaysia's tourism board got to showcase the
best the country and its people have to offer.

Sponsored article

v Your article (text + video) published in the « partner content »
section

v Your article featured in an editorial block on the home page

v Unlimited publication of your article

In-House production of your article

v Text + 2 photos

v" + video of 90s

v" In French and English

v" Total transfer of intellectual property rights

*excluding any travel costs

Display campaign

v Banner, MPU: 750.000 impressions on the site and apps
v’ Take-over of the home page: 7 days in exclusivity (100% SQOV)

Campaign on Facebook

v' Promotion of the article through a darkpost on Facebook (RFI
logo with mention of client): 3M impressions

Option: possibility to broadcast the video within advertising breaks on
France 24 (additional costs)

Example : Malaysian Tourism Board https://www.rfi.fr/en/sponsored-content/20221124-exploring-malaysia-s-natural-and-cultural-diversity
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- BUDGET -

Price depnding on the format of the video
to be produced

16 200 € net
* Interview + Context : 18 200 € net
19 200 € net
19 200 € net
22 200 € net

* Interview :

* News digital :

» Pédagogique MD :

* Field report:

Excluding tax
Excluding any agency commission
Interview: Interview of a person in front of the camera, visual
overlay of questions or answers with keywords

Interview + Context: Testimony of people contextualized by a
video/ photo narration

News digital: Special social media format — editing of images
and videos without voice, concise narration based on the editing
and the visual embedding of the text, music in the background.

Pédagogique MD: narrative illustration in motion design,
animation of graphic elements

Fiel report: Writing of an in-depth script, more complex and high-
end filming, developed sound and visual design, voice-oer

Contact us for a tailored-made offer
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Linsécurité alimentaire en Afrique de I'Ouest
nécessite une réponse adaptée au climat dans un
contexte de crises

nogpom

a1 Banque mondisle @ 6mn

Alors que les crises se multiplient et le conflit dévastateur en Ukraine se prolonge, les impacts se
i au Sahel et i Plus de 38 millions de personnes se
ées & une insécurité alimentaire ai dela guerre

‘menacent 7 3 10 millions d é ires dans égion.

Face [ épl pusuior
‘court et long terme pour renforcer la sécurité alimentaire et

nutritionnelle, réduire les risques et consolider les systemes

alimentaires.

i f la
crise actuelle de la sécurité alimentaire. Jusqu'a 30 milliards de
dollars sont mobilisés afin de renforcer des initiatives, existantes et
en créer de nouvelles dans différents secteurs clés : agriculture,
nutrition, protection sociale ou encore eau et rrigation. Ces
2 stimuler % dengrais,
d

améliorer
échanges et soutenir les ménages et les producteurs vulnérables.

Laflambée des prix

- . - .
travers le monde entier. UAfrique r'a pas été épargnée. Selon les prévisions, les prix mondiaux resteront a des.
istori jusqu fin 2024, L ifie a structure du commerce et de la production
mondiale, i Finflation. surviennent aprés deux années
la ) portant & "
fragile et aux prises avec des défis climatiques sans précedent.

dh f en mal a avoir
acces a lessentiel, c' dui . souli dela
Banque mondiale pour IAfrique de IOuest et centrale.
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Sponsored

v Your article (text + video) published in the « partner content » section
v Your article featured in an editorial block on the home page
v Unlimited publication of your article

In-House production of your article

v Text + 2 photos

v + video of 90s format « Interview + Context »
v In French and English

v' Total transfer of intellectual property rights

*excluding any travel costs

Display campaign

v Banner, MPU: 750.000 impressions on the site and apps
v' Take-over of the home page: 7 days in exclusivity (100% SOV)

Campaign on Facebook

v Promotion of the article through a darkpost on Facebook (RFI logo with
mention of client): 3M impressions

Radio

v Radio campaign: 10 x 30s
v Production of the radio spot

- BUDGET -
24 000 € net

Excluding tax

Excluding any agency commission

Example

* Sponsored article: https://www.rfi.fr/fr/contenus-
sponsoris%C3%A9s/20220905-I-
ins%C3%A9curit%C3%A9-alimentaire-en-afrique-
de-l-ouest-n%C3%A9cessite-une-r%C3%A9ponse-
adapt%C3%A9e-au-climat-dans-un-contexte-de-
crises

¢ Radiospot

Contact us for a tailored-made offer
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Ecoresponsable et urbaine, une basket 100%
frangaise
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Un article sponsorisé dédié

v Your article (text + video) published in the « partner content »
section

v Your article featured in an editorial block on the home page

v Unlimited publication of your article

In-House production of your article

v Text + 2 photos

v' + podcast of 20 min.

v" In French and English

v" Total transfer of intellectual property rights

*excluding any travel costs

Display campaign

v Banner, MPU: 750.000 impressions on the site and apps
v’ Take-over of the home page: 7 days in exclusivity (100%
SOV)

Campaign on Facebook

v' Promotion of the article through a darkpost on Facebook (RFI
logo with mention of client): 3M impressions

- BUDGET -
17 700 € net

Excluding tax

Excluding any agency commission

Contact us for a tailored-made offer
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rfi SPECIFICATIONS TECHNIQUES
SI CONTENU FOURNI PAR ANNONCEUR

@ Direct MONDE | ® Direct AFRIQUE
MEEENE rorchsTs  ATTOUC  ACROUCTOOT  LESPLUSLUS  5TOR LANTOX

> Photo : format 16x9eéme, 1920 x 1080/ 1200

pixels

» Contenu audio / podcast : fichier mp3

» Vidéos : fichier mp4
» Texte : word
« Titre
« Chapeau
« Contenu

» logo annonceur

» Display
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Antibes Juan-les-Pins, terres d'inspiration(s) en
Méditerranée

noER

Antibes, se3 ruslles pavees, san Fort carre, Juan-les Pins | son festival de jazz, ses plages de sable
fin ot 13 Presquiile du Cap d ARtibes, paumon vert & ANIDes Juan-les-Pine, ont en commun ia
dauceur de vivre | Version arty, jazzy, nature ef archl._ A chacun san voyage au bard de b
Médigmanse

- Display du
partenaire
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Pour toute information commerciale, contactez :

Gregor GERMAIN Catherine WELIACHEW

Directeur Commercial RFI Directrice Développement commercial
Tel : +33638831280 Tel : +33643 621157
gregor.germain@francemm.com catherine.weliachew@francemm.com
Malika MONNOT Kuniko DAO

Programmation Publicitaire RFI Responsable Innovation Publicitaire
Tel: +33184228736 Tel:+33184227631
malika.monnot@rfi.fr kuniko.dao@francemm.com

Isabelle RIBOT-ROTH
Coordinatrice commerciale
Tel:+33184227110

isabelle.ribotroth@francemm.com

Inscrivez vous sur le site :
www.rfiadvertising.com
Pour ne manquer aucune nouveauté




